Answer Key (for reference, not part of the exam):

1. B : To examine the relationship between news exposure, trust, and belief in COVID-19

myths, as well as social media posting practices.

fRS: FC D Abstract (p.1) Tix, #HFED HINA [exposure to and trust in COVID-19 news
(from Television, social media, interpersonal communication) and information sources
(healthcare experts, government, clerics) and belief in COVID-19 myths and false
information, as well as critical verification practices before posting on social media] 7% #-~
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2.  C : Those who trust COVID-19 news from social media and clerics.

&t Results (p.6, Table 2) T, social media (2.59+0.94 vs 2.24+0.88, p<0.0001) % clerics
(2.78+1.21vs 2.23%+1.19, p<0.0001) D {544 COVID-19 myths and false information D{5
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3. B 792 participants with a 51.6% response rate.

fi#&: Methods (p.5) T, [ The final tally of 792 responses generated a 51.6% response rate |
R EINTEY, YIS Y T34 X 1,536 2O BRERRIERD 792 T, IOEEH
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4. B Media literacy training.



fifga: Table 4 (p.7) T, critical verification practices for social media sharing @ ¥l &~
& LT, Media Literacy ® OR 723 2.85 [95%CI:(1.24-6.55), p=0.01] L ;R&E L THH | ftho
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5. Bt It decreases belief in myths and false information.

fig#: Conclusion (p.2) 35 X Of Table 4 (p.7) Tl [Higher education and trust in information
from government contributed to decreasing belief in COVID-19 myths and false information |,
X 51T education—university graduate ® OR 2% 0.36 [95%CI:(0.25-0.51), p<0.0001] & &1 D
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6. A Selective exposure theory and source credibility.

f#&: Introduction (p.2) T, [Several theoretical frameworks have been used to explore
trust in media. Selective exposure theory—a concept rooted in Festinger’s [21] theory of
cognitive dissonance [22, 23]—posits that audiences seek information consistent with their
beliefs to avoid cognitive dissonance, which may lead to psychological stress [22]. Related to
selective exposure theory are the concepts of media trust and source credibility, which explain
user susceptibility to messages [25-29].] & Fl#k X 1L CTH Y, A AYIEL >, B (economic crisis
theory), C (gatekeeping theory), D (media literacy only) 135 &7 L,
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7. At Due to a strong unified public health message from a committee of experts.

f&Si: Methods (p.4) TiZ. National COVID-19 Committee (NCC) 72’ ['academics, healthcare
professionals, governmental representatives, and representatives of the major non-
governmental organizations including UN agencies, the WHO and the Red Cross| 2 & 15K
X, [laggressive communication campaign, flooding media outlets with information from
healthcare professionals and governmental prevention directives | & i@, Conclusion (p.2)

T3 [trustin information from government contributed to decreasing belief | & & v | fat
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8. B : Itcontributes to mitigating the infodemic by increasing critical social media posting

practices.

f#&4: Conclusion (p.2) Tld, [Media literacy training contributed to increasing critical social
media posting practices, thereby played a role in mitigating the infodemic| & IR~ 5
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